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Research information in order to assist conducting a financial risk 
assessment 

 

Introduction to Unit Standard 

 
In everyday life we search for knowledge that will help us cope better with the 
challenges and demands of each day. The aim of research is to generate truthful 
descriptions and explanations of the world. 
 
Collecting data is an integral part of research. The goal is to understand the patterns 
of relations among variables and we obviously need to know what relations exist.  
 
Research has to start with a research initiating question – the so called why, what or 
how. Without it, research does not serve the epistemic ideal, which is the quest for 
truth. Research, just for the sake of doing research, does not serve any real purpose 
and the probability of utility is low. If the research is initiated by a question, the 
researcher will endeavour to find answers to the question, and so gain utility from the 
research activity. 
 

Purpose of the Unit Standard 

 
This Unit Standard is intended for learners who are required to do wide research of 
background information to support a financial recommendation or decision. The 
learner is not necessarily required to make a financial decision or recommendation 
based on the research. It will be useful for Intermediaries, Researchers in Financial 
Organisations, Actuaries, Underwriters, Technical Specialists and Experts in the 
Financial Services Sector, learners in Medical Schemes and Retirement Funds who 
do research and Development, Product Development, Retirement Consultants, 
Financial Planners, Bankers, Risk Assessors, Broker Consultants and learners in 
Managed Care Organisations and Retirement Fund Administrators. 
 
 
At the end of this Unit Standard, the qualifying learner should be capable of… 
 

 Analysing the research required to conduct a financial risk assessment.  

 Conducting an information search to answer questions raised by a brief.  

 Selecting information in order to produce a research report.  

 Organising and presenting the findings of the research. 
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Module 1 

The research required to conduct a financial risk assessment 

 

This Module deals with:  

 A brief analysed to determine the purpose, parameters and main themes of 
the required research 

 An outline of the proposed research presented and checked against the brief 
 

1.1 The purpose of research 

The three main purposes of research are exploration, description and explanation. 
Although a given study can have more than one of these purposes, examining them 
separately is useful because each has different implications for the research design. 
 
Exploration studies normally occur when a researcher examines a new interest or 
when the subject of study itself is relatively new. For example, let‘s suppose that 
widespread insurance policy holder dissatisfaction erupts into policy holders not 
paying premiums and some withdrawing from their schemes. You might like to learn 
more about the movement. How widespread is it? What levels and degrees of 
support are there within the community? How is the movement organised? 
 
Exploratory studies are most typically done for three purposes: 

 To satisfy the researcher‘s curiosity and desire for a better understanding of 
the subject researched 

 To test the feasibility of undertaking a more extensive study. 

 To develop the methods to be employed in any subsequent study 
 
The purpose of descriptive research is to describe situations and events. The 
researcher observes and then describes what is observed. Descriptive studies can 
also be described as a sample of what is being examined, under consistent 
circumstances and that was interpreted consistently. 
 
Many qualitative studies aim primarily at description. At the same time such studies 
are seldom limited to merely description purpose. Researchers usually go on to 
examine why the observed patterns exist and what they may imply. 
The third main purpose of research is to explain. Explanatory research provides 
potential answers to questions on why something is what it is. 
 

1.2 The Brief 

A brief (Latin "brevis", short) or factum (Latin for "act" or "deed") is a written 
document used in various adversary systems that is presented to a regulatory body, 
arguing why the party to the case should prevail. 
 
The brief or memorandum establishes the argument for the party, explaining why the 
reviewing body should affirm judgment based on legal precedent and citations to the 
controlling cases, statutory law, or organisational procedure. When it is a trial or 
motion brief, the brief argues that the court should rule based on previous decisions 
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of controlling courts. In either case, the brief may also include policy arguments and 
social statistics when appropriate; for example if the law is vague or broad enough to 
allow the appellate judge some discretion in his decision making, an exploration of 
the consequences of the possible decision outside of legal formalism may provide 
guidance. Such arguments may also support a legal argument when the purpose of 
the law at issue may be clear, but the particular application of that law in service of 
that purpose is in dispute. 
 

1.3 Guidelines on Writing a Research Brief 

Writing a brief can often be a very challenging and time consuming process – 
especially for first timers. However it is essential in order to get the best possible 
solution for your research needs. Below are some guidelines to help put together a 
great brief. 
 
A Great Brief: 

 Possesses clarity 

 Displays depth of thought 

 Provides direction 
 
The bigger the scope of the project and the greater the importance of the outcome, 
the more time and energy you should invest in developing the brief. 
 
Remember, it is not about carrying out some research, but about achieving an 
outcome. 
A brief should contain some, and ideally all, of the following information. 
 

1.3.1 Strategic Overview 

This helps researchers understand where this project fits in the overall strategy, 
vision and values, and business objectives: 

 Define the market and explain its dynamics 

 Major players and key competitors 

 Past and current activity 

 Target markets 

 Factors such as regulations, seasonality, distribution, pricing, communication, 
etc 

 

1.3.2 Background and Role of the Research 

This is the most important part of the brief, as it specifies where the research fits in, 
and more specifically, the types of decisions and plans that will be made on the basis 
of the research: 

 Reasons for the research 

 Where does it fit into proposal development? 

 Which business units do the research impact and who is involved? 

 Make sure you identify any constraints on the action you can take as a result 
of the research 
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1.3.3 Objectives 

There are usually two types of objectives that need to be explained: 

 Business objective - this is the objective of the marketing project the research 
is for, it is the overall strategic objective 

 Research objective - detailed objectives of what you need to know e.g. 
attitudes, behaviour, usage expectations, perceptions. Is it to understand, 
evaluate of explore (more qualitative objectives) or is it to measure, record, or 
ascertain (more quantitative objectives) 

 

1.3.4 Suggested Approach & Research Target(s) 

Identify any preferences you might have: 
Are there any specific schemes or plans that you are interested in researching? 
 

1.3.5 Reporting Requirements 

Identify any requirements you might have 

 Top line or final report only 

 Word report and/or PowerPoint 

 Presentations and/or Workshops 
 

1.3.6 Timing 

Specify any real constraints that exist. However, please be realistic about whether 
your objectives can be met within that timeframe. 
 

1.3.7 Budget 

Any indication of budget is helpful, as it helps define the scale of the project, 
providing some financial guidelines to work within. It also helps researchers to work 
on providing the best solution within your means. 
 

1.3.8 Existing research or other information 

Share any other relevant research or information. Often this helps refine how the 
research is done. It also means that covering old ground can be avoided, and this 
research builds on what is already known 
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Module 2 

An information search to answer questions raised by a brief 

 

This Module deals with: 

 Potential sources of information for each of the main themes of the research 

 Sources assessed for objectivity, credibility and reliability 

 Relevant information extracted from verified sources and assessed for 
relevance in terms of the key components of the research 

 

2.1 Literature Studies 

 

 Previous research 
 

By compiling a review of research findings already published on a particular topic, 
researchers may become aware of inconsistencies and gaps which may justify 
further research. Such a review enables researchers to indicate exactly where their 
proposed research fits in. Considered on its own, someone‘s research may elicit little 
interest. However, if its relation to the body of knowledge is evident, it achieves 
greater importance and may even persuade other researchers to also do research 
on the particular topic. 
 

 Tracing and recording relevant literature 
 

The first step to take in tracing relevant literature on a particular topic is to list the 
headings or key words under which it may be classified in a library catalogue or in a 
computer retrieval system. Nowadays university libraries usually have staff available 
to assist researchers in conducting a computer search for references on relevant 
research on the basis of such a list of key words. If such key words are too specific, 
relevant references may possibly be excluded; if they are too general, you may be 
swamped by irrelevant references. 
 
Until such time as the topic is delineated more clearly, it may be worthwhile for you 
to read too widely rather than too narrowly. You should preferably summarise any 
article, book, dissertation or other source which has a bearing on the topic and which 
possibly may be included in the literature survey. Pay particular attention to the most 
important conclusions and implications. It is not helpful to merely keep photocopies 
of these sources, because such a practice would require you to re-read the same 
source repeatedly in order to determine its relevancy. 
 
Not only should you summarise these sources, but also indicate any shortcomings in 
the reported research. Summarise each separate article or any other source of 
information on a separate index card and indicate its complete reference as it should 
appear in the list of references. Remember to include page numbers if material is 
directly quoted. By following this approach, you can change the order of the index 
cards quite easily, for example, to group together those dealing with the same 
aspect. When you reach the stage where you must compile the list of references, 
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you can readily rearrange the cards in alphabetical order. Of course, nowadays all 
these tasks become much easier if you have access to a personal computer. 
 

 Planning the literature search 
 

It is important to budget sufficient time for literature searches. Often some sources 
which you believe to be indispensable for an intended review will have to be ordered 
by inter-library loan from another city or even from abroad. 
 
Nowadays, these could be faxed but the accompanying costs may prevent this from 
being done extensively. However, time is not only required to obtain and study the 
various sources, but also to reflect on them and to synthesise and integrate them 
into a meaningful entity. In other chapters we make a few comments on how to write 
up literature surveys. 
 
It is the researcher‘s responsibility to keep abreast of research reported on his or her 
topic up to at least the time that the research report is concluded. This practice will 
prevent the research from becoming outdated or irrelevant the moment it is 
published. In this sense, the literature search on a topic is a never-ending process. 
 

 Integrating the studies 
 

The literature review should not consist of a mere compilation of separate, isolated 
summaries of the individual studies of previous researchers. You should clearly 
show how these studies relate to one another and how the proposed research ties in 
with them. For example, group together those which are in agreement and refer to 
this agreement by using words like similarly when moving from the one to the next. 
 
The most glaring blunder in this connection is to present the opinions or findings of 
different authors, who basically are in agreement but who have expressed 
themselves in different ways, as different contributions. If you cite contradictory 
findings, point out this discrepancy – even if you only do this by means of phrases 
such as on the other hand or by contrast. 
 

2.2 Surveys 

Surveys can be an effective means to collect data needed for research and 
evaluation. However, the method is often misused and abused. The challenge is to 
design a survey that accomplishes its purpose and avoids the following common 
errors: 

 Sampling Error (How representative is the group being surveyed?) 

 Frame Error (How accurate is the list from which respondents are drawn?) 

 Selection Error (Does everyone have an equal chance of being selected to 
respond?) 

 Measurement Error (Is the questionnaire valid and reliable?) 

 Non-response Error (How is the generalizability of findings jeopardized 
because of subjects who did not reply?) 

 
Questionnaires are typically used for survey research, to determine the current 
status or ―situation.‖ They are also used to measure the difference in status ―before‖ 
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and ―after‖ to determine changes that may be attributed to an educational program. 
Before creating a questionnaire, start by asking yourself a few important questions: 

 What do I need to know? 

 Why do I need to know it? 

 What will happen as a result of this questionnaire? 

 Can I get the information from existing sources instead of conducting a 
survey? 

 
Choose measurement scale and scoring. Use scales that provide the information 
needed and are appropriate for respondents. Some choices are: 

 Fixed-response: 

 Yes-No 

 True-False 

 Multiple Choice 

 Rating Scale/Continuum (such as a Likert-type scale) 

 Agree-Disagree 

 Rank ordering 

 Open-ended (narrative response) 
 
Giving the questionnaire a title will let the respondent know what it‘s about. 
Include a brief purpose of the study, not a lot of information, just one sentence or 
phrase. Consider including a simple graphic that depicts the purpose of the 
evaluation or program. 
 
Start with non-threatening questions. This will make sure the respondent is not 
intimidated. Make the first questions relevant to the title/purpose and easy to answer. 
Another technique that can be used to make the respondent feel at ease is including 
simple instructions, like how to complete each section, how to mark answers 
(pen/pencil, circle, check, etc.), using plain language and being brief. 
 

2.3 Other 

Other forms of research include social research, experimentation et al. These forms 
fall outside the course of this material. 
 

2.4 Objectivity, Credibility, Reliability and Validity 

Objectivity is both an important and notoriously difficult concept to pin down in 
philosophy. While there is no universally accepted articulation of objectivity, a 
proposition is generally considered to be objectively true when its truth conditions are 
"mind-independent"—that is, not the result of any judgments made by a conscious 
entity. Put another way, objective truths are those which are discovered rather than 
created. While such formulations capture the basic intuitive idea of objectivity, 
neither is without controversy. 
 
Credibility is the objective and subjective components of the believability of a source 
or message. Traditionally, credibility is composed of two primary dimensions: 
trustworthiness and expertise, which have both objective and subjective 
components. That is, trustworthiness is a receiver judgment based on subjective 
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factors. Expertise can be similarly subjectively perceived but includes relatively 
objective characteristics of the source or message as well (e.g., source credentials 
or information quality). Some secondary dimensions include source dynamism 
(charisma) and physical attractiveness, for example.  
 
Reliability is the consistency of a set of measurements or measuring instrument, 
often used to describe a test. This can either be whether the measurements of the 
same instrument give or are likely to give the same measurement (test-retest), or in 
the case of more subjective instruments, such as personality or trait inventories, 
whether two independent assessors give similar scores (inter-rater reliability). 
 
Reliability is inversely related to random error. 
Reliability does not imply validity. That is, a reliable measure is measuring something 
consistently, but not necessarily what it is supposed to be measuring. 
 
For example, while there are many reliable tests of specific abilities, not all of them 
would be valid for predicting, say, job performance. In terms of accuracy and 
precision, reliability is precision, while validity is accuracy. 
 
The term validity (also called logical truth, analytic truth, or necessary truth) as it 
occurs in logic refers generally to a property of particular statements and deductive 
arguments. Although validity and logical truth are synonymous concepts, the terms 
are used variously in different contexts. Whether or not logical truth is analytic truth is 
a matter of clarification. 
 
The standard deviation is a measure of the dispersion of a set of values. It can apply 
to a probability distribution, a random variable, a population or a multiset. 
 
The standard deviation is usually denoted with the letter σ (lower case sigma). It is 
defined as the root-mean-square (RMS) deviation of the values from their mean, or 
as the square root of the variance. 
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Module 3 

Select information in order to produce a research report 

 

This Module deals with:  

 Information from different sources evaluated and compared with due regard 
for different points of view 

 The salient and relevant information selected for inclusion in a research 
presentation 

 

3.1 Comparison of Information 

All scientists strive for objectivity; they congratulate themselves when they think they 
have attained it. But what exactly does objectivity mean? Is it a matter of following 
the right procedures when doing an experiment or making an observation? Or is it an 
attribute of the person doing science, something like emotional detachment or 
freedom from personal bias? Or is it something to do with making contact with things 
"out there" in the world of reality? And what do these different possible meanings 
have to do with one another? Is there any guarantee that following the proper 
procedures or having the ability to suppress one's emotions will disclose the truth 
about the way things really are? 
 
There has been quite a lot of debate about objectivity in recent years, some of it 
polemical rather than illuminating. On the one hand, some scientists have flocked to 
the banner of objectivity, hoisting it alongside other banners labelled "truth," 
"rationality" and "the scientific method" to defend against what they take to be 
attacks on science itself. On the other hand, there have been critics who declare that 
scientists' claims to objectivity are a sham, that all purported facts reflect the partial 
perspectives of those who produce them, and that there is no escaping the biases 
that are due to individuals' interests, background, race and gender. 
 
Before the rise of this "mechanical objectivity," the 18th century celebrated an ideal 
that was named "truth-to-nature." Botanists and anatomists of the Enlightenment, for 
example, tried to bring out the fundamental uniformity of nature concealed beneath 
its apparent diversity. They ignored the idiosyncrasies of individual specimens of 
plants and animals in an attempt to discern their underlying plan. Doing this required 
a compound of philosophical acumen and aesthetic taste, abilities that were thought 
to come more easily to independent gentlemen than to women or members of the 
labouring classes. Working artists were therefore supposed to take direction from 
learned naturalists, whose ability to see truth-in-nature was supposed to guide the 
artist's hand. The social hierarchy implied by this model was already being 
challenged in the late 18th century, but the ideal of truth-to-nature continues to 
inform much scientific illustration to this day. Botanical or ornithological field guides 
show not a particular plant or bird, but rather a composite—an ideal member of each 
species. For the purposes of taxonomic identification, artists' ability to display the 
underlying uniformity of nature is still valued. 
 
For one thing, other techniques for mechanical recording, such as kymographs 
(which record changes in pressure by means of a stylus marking a rotating drum), 
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were also pressed into the service of this ideal. And for another, photography itself 
can serve alternative ends, as when Francis Galton, the founder of eugenics, 
assembled composite photographs of people that were meant to show ethnic or 
social "types." Galton believed in something like the old truth-to-nature ideal, 
although his technique used photography rather than drawing, and his specimens 
were not plants but immigrants and criminals from the streets of London. 
 
Rebecca Herzig's fascinating book, Suffering for Science (2006), depicts accounts of 
how individuals have played martyr in the quest of knowledge. Herzig shows just 
how extraordinary the suffering was to which 19th-century scientists subjected 
themselves in the pursuit of knowledge. X-ray pioneers who willingly surrendered 
their limbs to the rays knowing that they risked injury, and polar explorers who 
ventured to their deaths in the Arctic, for example, displayed the extremes of heroic 
self-sacrifice that the ideal seemed to demand. Only by resolutely suppressing the 
scientist's self, it was thought, could knowledge be freed from all taint of subjectivity 
and rendered purely objective. 
 
3.2  Criteria that can be used to evaluate the relevance of the information 
from different sources 
It is necessary to evaluate the relevance of the information you have gathered before 
you select the information that will be included in a research brief. 
 
Some criteria are: 

 Currency of the information 
How current is the information?  The research would not be valid if the information 
used is outdated and historic.  E.g. if you research the economic conditions in South 
Africa, your research would not be valuable if you are using textbooks and 
newspapers of 2002.  Research calls for the most recent information available 
 

 Precision of the information 
Does the information cover the outcomes that you want to achieve by your research?  
E.g. if you are researching the economic conditions in South Africa, the information 
that you googled on the internet regarding global economic conditions will not be 
reliable in terms of your specific topic 
 

 Source of the information 
If the source of the information is not credible, the information would not be reliable.  
E.g.  If you are researching the impact of the current economic conditions on the 
insurance industry, you will not find the relevant information in an agriculture 
magazine.  

3.3 Salient information and parameters 

Salient information is given information that the speaker assumes to be in the 
addressee's consciousness at the time of the speaker‘s utterance. This is especially 
relevant when working with clients. Professional practitioners sometimes forget that 
the client does not have all the technical knowledge they possess. 
 
A parameter is a quantity that defines certain characteristics of systems or functions. 
Often represented by θ in general form, other symbols carry standard, specific 
meanings. When evaluating the function over a domain or determining the response 
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of the system over a period of time, the independent variables are varied, while the 
parameters are held constant. The function or system may then be re-evaluated or 
reprocessed with different parameters, to give a function or system with different 
behaviour. 
 
 
3.4 Selection of the relevant information for inclusion in the research 

presentation  

When selecting relevant information for inclusion in a research presentation, bear the 
following in mind:        

 Use the bibliographies and sources in everything you read to find additional 
sources of information.  

 Search periodical indexes at your local library.  

 Search the Internet to get information from an organization, society or online 
database.  

 Broaden your search by adding words to your search phrases in search engines. 
Narrow your search by subtracting words from or simplifying your search phrases.  

 When you find information, evaluate if it is good information 

A Checklist for Evaluating References 

 Does your reference come from a credible source? 

 Is your reference current? 

 Is your reference objectively written, not biased towards 
one point of view?  

 Is your reference free of errors? 

 Does your reference properly cite its original sources? 

 Is the reference easy for other people to find or obtain? 

 

3.5     The role of feedback 
 

Feedback can be defined as helpful information or criticism that is given to someone 
to say what can be done to improve a performance, product etc. 

Many students gain help from friends, family and colleagues in developing their 
academic skills. You can obtain a different kind of feedback from a peer who is a 
non-specialist, especially when it comes to clarity of meaning and the style of writing. 
Indeed a friend or colleague, who does not work in the same academic area, may 
well find it easier to concentrate their feedback on some of the more technical 
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aspects of your work such as spelling and grammar. A subject specialist will be 
better placed to give feedback on the accuracy and detail of the work. It can 
therefore be helpful to obtain feedback from a variety of people who have different 
sets of knowledge and understanding and who may provide feedback with different 
emphases and perspectives. 

The Importance of Feedback 

Posted May 15, 2013 in Career Advice 
Why you need it 

Feedback is a resource that you can draw on. Be very careful not to internalize feedback. Keep in mind that 

feedback is a judgment of the quality of work and not a personal indictment. Make sure that you keep it in proper 

perspective and only give due importance to it. Also, you have to know that this is not about you as an individual 

but it's about evaluating and improving the quality of your work. Every one of us often wonders if we can really do 

good enough job and because of this, we ask for confirmation and motivation that positive feedback provides. 

 

Make use of feedback effectively 

 

Ask for it 

There are some people who don't think to offer suggestions or only think to give it when it is in some negative 

way. Make it a habit for you to ask for feedback from people you normally interact with. 

 

Listen to it 

It will not make sense if you ask for feedback and disregard it. You should find it in you to consider it. 

 

Filter 

Take into consideration the possible bias of the person who is offering the feedback when weighing the value of 

their opinions. Do you respect him or her? Are you confident that they will be truthful to you? If not, ignore that 

feedback. 

 

Analyze 

When you are given a positive feedback, you might want to look for ways to improve even more. If it is negative, 

what can you learn from it? How can you take that to your advantage? 

 

Give feedback 

You also have to learn to give feedback as well. Always make sure that your feedback is truthful, considerate and 

helpful. Especially if it's a negative feedback. 

 

Feedback is very important in our lives, not only in our work lives but also in various aspects of our lives. It will 

help us improve more on the areas of our life that need improving on. At the same time, it allows us to be better, 

to become someone who can give more. It will also help you discover things about yourself. 

 

Don't avoid feedback, especially at work. Your boss only wants to convey to you what you needs improving on 

because that is very valuable to the overall work performance of your team and even the company. By hearing 

feedback and considering it, you will be able to learn a lot and this will be very helpful to you along the way. 

 

The more you dodge feedback, the more that you will be stuck in a certain situation. There will be no room for 

improvement for you and you surely don't want to be stuck there. So make use of feedback to break the barriers 

and move forward and become better in what you do. On the other hand, people will also appreciate you if you 

give them honest feedback. However, make sure that you don't say this in a way that you will offend that person 

but as much as possible, say it as nicely as you can. If that person takes it the wrong way, then the problem is 

http://www.localwork.ca/job-resources/8/category
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not you anymore but that person and there is nothing that you can do about it. 

 

Don't fear feedback from people whose opinions you respect. Ask for it, consider it and learn from it. Feedback 

can take you to great places. You will become a better YOU with feedback. 

 

 

Module 4 

Organise and present the findings of the research 

 

This Module deals with:  

 The findings of the research organised in a logical and user friendly manner 
and presented in an appropriate format 

 The final presentation checked against the brief 

 Sources acknowledged and references with due regard for intellectual 
property rights 

 

4.1 Research Presentation 

Most importantly, know what you are talking about and ‗show‘ your knowledge in an 
assertive way. Know what you did and for which reason you did it and understand 
every term you are using. And also, be aware of the limitations and shortcomings of 
your findings and methods used. These may be mentioned in your presentation, but 
NOT focused on. 
 
When you do a public presentation of data, only present the theme essence of your 
research findings. Do not drag on with large quantities of information. When using 
illustration or tables and figures, they should be clear and unambiguous. 
 
Having people question your result are a reality. You must be prepared for the 
defence of your presentation and proposals. You will achieve success in this if you 
are confident in your work and open to constructive suggestions. 
 
How to organise the information you have gathered.     
        
By using appropriate headings in their reports, writers are more likely to address 
their readers' needs for information. Organizing information under headings makes 
writing tasks easier and reports more complete 
Information can be organized in five different ways, and each way is appropriate for 
different types of data, or different uses of data: 
 

 Location - the best method for atlases and travel guides;  
 Alphabetical - for dictionaries, phone directories, etc.;  
 Time - when sequence is important: instructions, jokes, history;  
 Category - for encyclopedias, resource guides, etc.; and  
 Hierarchy - to organize information from best to worst, biggest to smallest, 

most expensive to least expensive, etc.  
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When organizing your information, always keep in mind how it will be used.  Make it 
easy for the user to find what they need and to get the results they want. Put yourself 
in your customers' shoes, and ask how you would like to see the information 
organized.  Are there other uses for the information you have assembled? Who will 
want this information and how will they use it?  
 
 
There are different ways to present the information to your audience. Amongst other 
ways, you could use: 
 

 A PowerPoint presentation with hand-outs 

 A meeting with a typed up and binded document for the client‘s referencing  

 A verbal presentation with only certain factual information in a booklet to the 
client, e.g. graphs, tables etc.  

 
Written formats could be: 

 A typed binded document which includes the research 

 A journal with notes and illustrations 

 Posters and handouts with illustrations and the main idea 
 

4.2 Referencing 

It is imperative that sources are acknowledged and references with due regard for 
intellectual property rights. 
 
Plagiarism is the unauthorized use or close imitation of the language and thoughts of 
another author and the representation of them as one's own original work. 
 
Within academia, plagiarism by students, professors, or researchers is considered 
academic dishonesty or academic fraud and offenders are subject to academic 
censure. In journalism, plagiarism is considered a breach of journalistic ethics, and 
reporters caught plagiarizing typically face disciplinary measures ranging from 
suspension to termination. Some individuals caught plagiarizing in academic or 
journalistic contexts claim that they plagiarized unintentionally, by failing to include 
quotations or give the appropriate citation. While plagiarism in scholarship and 
journalism has a centuries-old history, the development of the Internet, where 
articles appear as electronic text, has made the physical act of copying the work of 
others much easier, simply by copying and pasting text from one web page to 
another. 
 

4.3 Intellectual Property 

Plagiarism is not copyright infringement. While both terms may apply to a particular 
act, they are different transgressions. Copyright infringement is a violation of the 
rights of a copyright holder, when material protected by copyright is used without 
consent. On the other hand, plagiarism is concerned with the unearned increment to 
the plagiarizing author's reputation that is achieved through false claims of 
authorship. 
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